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Social Media: 
Making Networking 
and Business Easier.

I was reflecting the other day, as I sat in a café 
waiting for a business meeting, on my journey 
over the last twenty years.  Back in 1999, I wasn’t 
very well connected at all.  I worked for the bank 
and was a part time Sergeant Instructor in the Air 
Training Corps.  Outside of those worlds, I really 
didn’t know many people at all.   And those worlds 
were small… once people moved on, contact was 
lost.  As for networking… what was that?

Those who know me will find it hard to believe, 
despite my ‘larger than life’ persona, I can be shy 
when it comes to meeting people and very lazy 
when it comes to keeping in touch... (Honest 
admission time here!)  

Social media changed all that.  It has led me on a 
journey to become a well-connected networker.  

Before that, let me take you on a journey back 
even further…

I always remember my late father’s words when 
he started his own business, aged 55, in 1975.  
“When you work for yourself, no-one can tell you 
what to do – and you are a master of your own 
destiny” – or words to that effect.  He had been 
working for one of his old WWII RAAF mates, and 
had become frustrated when he seemed to be 
doing more and more for the business, and his 
boss less and less.   

How he managed to start an import business 
from scratch still amazes me to this day… of 
course no LinkedIn, Facebook or even e-mail way 
back in 1975.  Armed with just a small alphabetic 
ring binder with a list of phone numbers plus a 

room full of WWII veterans lunching on a daily 
basis at the Imperial Service Club, off he went.  I 
have no doubt it was very hard work.

One thing though, he did embrace the technology 
of the time... an enormous second-hand dial-
up, hand fed, thermal paper photocopier that 
was louder than a 747 engine, an equally loud 
electric golf ball typewriter with an autocorrect 
function (amazing!), and a Telex machine… all of 
which as a 10 year old I stared at with wonderous 
amazement, and yes, the office was a cacophony 
of clattering old-school equipment noise!!

So, the entrepreneurial spirit was in my blood, 
but how could I start my own business? 

“Social Media is to the 21st century what 
the telephone was to the 20th century.”  

Fast forward to 2004 and finding myself on the 
job scrapheap at 39 (I saw that number written 
in a highlighted circle during an interview for a 
job for which I was well qualified but didn’t get).  I 
was feeling despondent and depressed, however 
opportunity struck in the form of a few words on 
a website: “Interested in becoming a Mortgage 
Broker?”

So, against the advice of my accountant of the 
time, but with faith in my own ability, I started my 
Mortgage Broking business as a mobile consultant 
under a well-known brand.  Armed with a laptop 
and a financial calculator, I got out on the road, 
trying to write home loans… after all, how hard 
could it be?
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The entrepreneurial journey had started but 
the majority of the business was via the brand’s 
call centre and website. I still wasn’t very well 
connected. It was frustrating... there had to be a 
better way.

In 2009 something happened at one of those 
annoying quarterly sales conferences where we 
were all dragged in under sufferance to listen 
to various speakers, some great, most pretty 
ordinary – this so-called motivational speaker 
started talking about social media something 
which I hadn’t even given much thought to. 
I can’t remember the exact words he used but my 
takeout was that Social Media... was the way of the 
future, and one fails to embrace it at their peril.

So, when I got home, I went back to an invitation 
to join LinkedIn that I had received from a client a 
few weeks prior, which I had put to one side in a 
terrified state, as one would do with an unwanted 
gift from an elderly aunt!  I took the plunge and 
joined.  What happened next was truly amazing.  
I started to connect with clients, colleagues, 
and people who I’d known from many previous 
lives.  It was a way to ‘say g’day’ without the 
intrusiveness of a phone call or even an e-mail, no 
contact details were needed, just search for the 
person and send an invite. No strings, if someone 
didn’t want to connect, it didn’t matter. Easy as 
that. Before I knew it, I had 400 connections.

Then things started to happen:

• An old colleague of mine sought me out and I 
refinanced their mortgages;

• An old friend connected and introduced me to 
a property researcher who added value to my 
business;

• I received an invitation to join a small 
networking group for breakfast once a 
fortnight;

• From that group I won three new clients and 
found a new accountant;

• That then led me to join Business Networking 
International (BNI)

• Finally it has led me to the Director Institute.

Suddenly I was becoming more connected… that 
allowed me to move into business without leads 
or a branded aggregator as a Mortgage Broker 
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under my own brand. Fact is, Social Media was 
the catalyst that led me into networking and 
beyond. It was far easier for me, in the 2010s to 
connect to the world and do business than it 
would have ever been in the 1970’s.

Later I also joined Facebook, and that also led to 
more business from people from my past.  As 
recently as last year an old client saw a video I 
posted on my business page and got in touch to 
refinance and restructure their loans.

Social Media is to the 21st century what the 
telephone was to the 20th century.  Go back 
100 years and see how many entrepreneurs and 
business people would have decided against 
having a telephone in 1919…

Back to that café I was sitting in last week.  The last 
20 years has been a remarkable journey.  I have 
almost 3000 LinkedIn Connections and have so 
many networks and professionals I can tap into 
with a click of a mouse. Now I’m looking forward 
to the next 20 years, becoming even more 
connected as I move into my board career. 

I would probably be still chasing those call-centre 
leads if I hadn’t seized the opportunity to take the 
plunge and connect to the world via social media!
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